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The objective of this research was to study the purchase demand and behavior
in purchasing condominiums in Bangkok during the Covid-19 situation and to study the
importance of factors affecting or correlation with trends in condominium purchasing
behavior of the population in Bangkok. By using an online questionnaires the sample
group of males and females living in Bangkok, aged 20 years and over.

The results of the study revealed that the group who never bought/not
interested in buying 55.50%, which this group gave reasons for never buying/not
interested in buying. Due to the use of space in the condominium rooms is too small
and the privacy of the living. By paying attention to detached houses / townhouse in
the suburbs due to the need for more usable space and work-from-home space (WFH).

For the group who used to buy/interested to buy, 44.50% of the demographic
test. It was found that there was only one income factor that influenced the decision
to buy condominiums among the residents in Bangkok. During the Covid-19 situation
and factors in marketing mix from the test results of the relationship with the demand
for condominium purchases. It was found that all 3 factors were product factors. Price
factor marketing promotion factor such as discounts, promotions, all affect the

purchase demand.



