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Lactose free milk
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Consumers’ Willingness to pay for Lactose free milk
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Abstract

This study aims to assess the value of willingness to pay and the factors that influence the
purchasing decision of lactose-free milk. The Contingent Valuation Method (CVM) is based on a
close-ended single bid with binary logistic regression analysis, data used in the analysis of the
WTP was compiled form online questionnaire of 401 people. The study results revealed that
the mean WTP of willingness to pay is 25.63 baht per 200 ml. Factors affecting the willingness

to pay are income, knowledge in lactose-free milk. Lactose-free milk attitude and price
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