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Consumers' willingness to pay for organic cold pressed fruit juices

Supawan Limpwilaikul”

Abstract

This paper aims to assess the willingness to pay and the factors that influence the
purchasing decision of organic cold pressed fruit juice. Data used in the analysis was from an
online questionnaire. The sample was 650 people which were collected from Bangkok, Chiang
Mai, Nakhon Ratchasima and Nakhon Si Thammarat areas. Contingent Valuation Method
(CVM) was used with a close-ended single bid model and was analyzed with binary logistic
regression analysis. The average of willingness to pay is 87.728 baht per 500 milliliter. Factors
affecting willingness to pay were income, knowledge and understanding of organic food, attitude
towards organic food, and prices.
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