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Abstract

Independent Study : Factors including medical tourists’ decision to take medical treatment in Thailand

Author : Mr. Kornprerawat Taraariyakul
Degree : Master of Economics (Business Economics)
Year : 2020

The objective of this research is to study the characteristics and behavior of international medical
tourists, factors influencing medical tourists’ decision to take medical treatment in Thailand and Factors
influencing medical tourists’ decision to revisit Thailand for medical treatment in order to plan

marketing strategies to increase the number of medical tourists’ customers by utilizing logit model.

The results of the study reveal that when income and age of medical tourists increase, the
probability of medical tourist’s decision to travel to Thailand to take medical treatments will also
increase. The same trend happens when tourists are single and have Master’s degree. Furthermore, the
better hospital’s service helps influence tourists to choose Thailand as their medical destination. In
addition, when hospitals improve on their Doctor expertise, Hospital’s service, Variety of medical
therapy and Hospital’s ability to keep patients’ private information, it will enhance the probability of

medical tourist’s decision to revisit Thailand for medical treatments.

Keywords: Medical Tourism, International Medical Tourist, Logit Model



