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Abstract
Independent study : Factors affecting food stores decision to use food delivery applications in the

Bangkok Metropolitan area, Thailand.

Author : Mr. Aekkaphap Kidkhuan
Degree : Master of Economics (Business Economics)
Year : 2020

The objective of this research is to study the factors affecting food stores decision to use food delivery
applications in the Bangkok Metropolitan area, Thailand after covid-19 crisis by comprising the factors of
marketing mix and the different characteristics of dining places in terms of location, storefront appearance, in
order to better know the requirements of dining place operators, and to apply the results of the study as a
guideline for improvement and development for integrated services, as well as to develop the marketing
strategies for maintaining and increasing the number of customers who are the operators of dining places by

applying the Logit Model.

The results of the study showed that restaurants tended to continue to use the Online Food Delivery
Application after the COVID-19 was terminated, most of them are located outside the shopping malls and also
provide dining-in services, in overview, the reason to continue the use of this service is the Online Food Delivery
Application help them to earn more sales and revenues than solely providing dining-in service. In addition,
having a service point covering an area and conducting sales support promotions has increased the decision to
use the service. However, the result of the study also indicated that the deduction of administration cost (gross
profit) from the sales amount of dining place operators is the significant possibility to cause these operators to

use lesser services on such application system.

Keywords: Online Food delivery, Food Delivery Application, Food Delivery Online
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Y Coef. Marginal Effect (dy/dx) z P>z
Store 29.52225 0.99999 273 0.006™*
Offline -0.00373 0.00001 -0.55 0.579
Online 0.00727 0.00001 0.82 0.410
Revenue 0.32387 0.00044 2.84 0.004**
Gross profit -0.51128 -0.00069 -2.22 0.026**
Amount -0.65462 -0.00088 -1.25 0.212
Product 0.07360 0.00010 0.10 0.921
Price -0.38272 -0.00052 -0.81 0.417




Place 1.6722 0.00227 1.66 0.097*
Promotion 0.93286 0.00126 1.82 0.069*
People 0.12689 0.00017 0.24 0.814
Physical Evidence -0.39420 -0.00053 -0.65 0.519
Process 0.71141 0.00096 0.90 0.370
_cons -23.42758 - -1.70 0.088
Pseudo R2 0.3860
LR chi2(13) 30.65
Prob > chi2 0.0038
B : o gy eia Dfudfyn1eadnisedu 0.01

** uneie duvdAyeadavszau 0.05
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