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Factors Affecting the Demand for Night Creams of working-age people in Bangkok :

the case study ESTEE LAUDER

Hatthaya Srilapa

Abstract

The objective of this study is to study the factors affecting the demand for ESTEE LAUDER
night creams of the working-age population in Bangkok. The results shows the factors affecting
the demand for ESTEE LAUDER night creams of working-age people in Bangkok are gender, age,
education, price, the time gap from the last purchase, consumer’s purpose, place, recommend

a known channel, and promotion.



