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Competition of Thai television industry after switching to digital TV

Sukrit Phooyathorn

Abstract

Nowadays the state of watching television in Thailand has been transformed to digital television (or digital TV). In
the past, television was one of the influencing media to all sectors and also received popularity among people. The
digital TV auction gives an opportunity to new entrepreneurs to enter television business, and this surely increases
competition among them in television market which consequently gets rid of monopoly. The objectives of this
research work are (1) to study the concentrating characteristics of various channels auctioned for digital TV by
using quarterly data collected from a number of television viewers to various channels during 2014 - 2018. Note
that these data can be obtained by using both CR (Concentration Ratio) and HHI (Herfindahl Hirschman Index).
(2) To study the highest rating television channel of targeted television viewers whose age are higher than 15 years
old by focusing on various characteristics such as living in Bangkok, living in upcountry, male, and female. In
addition, multiple factors are also statically studied with hypothesis test using both t-test and One-way ANOVA.

And lastly (3) to study the price competition behavior which is not related to Thai digital TV industry.

The results of this analysis illustrates that the concentration value of operators in digital TV market at
06:00:00 - 23:59:59 during 2014 - 2018 is ranged between 63.16 to 87.64; and its average value (CR5) equals to
73.16 percent which is typically higher than 67 percent. It shows that Thai television industry is highly concentrated
and approaching monopoly market. Furthermore, to measure the concentration value using HHI during 2014 -
2018, it is range from 0.1056 to 0.2832 and the average value of HHI is at 0.1604 which is between 0.1 and 0.18.
This result indicates that the concentration in digital TV industry is at medium level. Moreover, it has a decreasing
trend during 2014 - 2018 because channels auctioned by new competitors from government and private sectors

who share advertising market naturally give viewers more options to watch television.

By taking into account the highest rating channel in 2018 with the assumptions that the age of the targeted
viewers is higher than 15 years and they also have different characteristics, they differently affect how they watch

Channel 7 which illustrates that this information is different in every criteria.

The result of the study in price competition which not in TV industry illustrates that the crucial factors

affecting the survival from this competition are (1) funding, (2) content development, and (3) business partners.



