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ABSTRACT

Title of Thesis A study of customer impact from Kasikorn Bank branch closures:

a case study of Ying Charoen Market, Sapanmai Bangkok

Author Mr.Rattanapon Ratchawong
Degree Master of Economics
Year 2018

Banks began to change their business strategies. There are branches closed or bank
branches are modified to provide only automatic services without banker. This research aim to study
the effect of closing of bank branches on customers in financial transactions and to study the different
impact among demographic groups. Questionairs were distributed and answered by 384 customers
of Kasikorn Bank in the area of Ying Charoen Markets, Saphan Mai Bangkok. The results were
presented as frequency distribution, percentage, mean, and standard deviation. The statistical

analysis was done by independent samples t-test and one-way ANOVA.

In overall customers study found that the impact level of service use is at a low level, while
the impact level of perceived information and the confidence in the bank are at a moderate level.
The study also divide the customers into groups depend on their demographic characteristics
included gender, age, occupation, income, and frequency of using the service. Different demographic
characteristics customer and transaction behavior have significantly different impact on both service
use and perception of news. On the other hand, there are no significantly different impact on

confidence among the groups.



