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Pricing strategies of tour packages with hedonic price method:

A case study of Japan

Narisara Kongsawasdi

Abstract

The objective of this study is to investigate factors or characteristics of Japan tour
packages influencing pricing of tour packages. In this study, hedonic price method (HPM) was
applied as an analytic tool and data were processed with Ordinary Least Square Model (OLS)
to determine the factors or characteristics influencing pricing of tour packages. The results of
this study indicated that factors positively related to pricing of Japan tour packages included
1) tourist festivals, including Sakura festival and autumn festival, 2) tourism cities, including
Tokyo and Hokkaido, 3) number of traveling days, 4) food types, including food provided
by the hotel and number of Japanese food meals, 5) 4-star hotels or hotels equivalent to 4-star
hotels, 6) airlines, including Japan Airlines, Thai Airways and Nippon Airways, 7) travel during
holidays, including New Year’s Day and Songkran Day, and 8) outstanding entrepreneur award.
On contrast, actors or characteristics negatively related to pricing of Japan tour packages
included 1) tourist festivals, including blooming festival and snow festival, 2) tourist attractions,
including Asakusa Temple, 3) number of tourist attractions, 4) number of independent meals
(travelers have their own meals), and 5) number of free days (travelers travel on their own).

Keywords: Pricing, tour packages, hedonic price



