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Determining factors on prices of Lingzhi extract dietary supplement products

Atchara Sassnapitakkul

Abstract

This paper aims to study on determining factors of the prices of Lingzhi extract dietary supplement
products. The data of 150 products of Lingzhi extract dietary supplement were collected from department
stores, online shopping and TV home shopping during October 2018 to January 2019. The study used the

hedonic price model and regression analysis.

Results from our regression show that factors, including Lingzhi extract content, soft gel texture,
blister packaging, Halal certification and free items promotion of the product have positive relationship with
price increasing. On the other hands, Shiitake mushroom, rice bran oil, beta-carotene, ferrous-fumarate
contents have negative relationship. Free items promotion as another products. TV home shopping and the

senior superstar presenter are also effect on product prices.
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