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‘Discover Thainess' could
boost tourism

According to the survey, Thailand’s
tourism sectors comprise 12 industries.
Butonly four of these produce goods
and services almost certainly purchasec
by all visitors,and thus they called the
fourmajor tourismindustries. They are

accommodation, food and beverages,
road passenger transport, and gifts and
SOuvenirs.

The rest, onthe contrary, produce
goods and services on which visitors
probably choose not ta spend, thus
called the eight minor tourism industries.
They are railway passenger transport,
Water passenger transport, air passenger
transport, transport equipment rental,
travel agencies and other reservation
services, cultural services, sportsand
recreational services, and other tourism
Services.

Coastal provinces such as Phuket,
Krabiand Trat are exceptions, however,
as theirmajor revenue generators
include water passenger transpért.

Inaddition, the spending behaviour
of Thai and foreign visitors can be char-
acterised into three groups based on
spending per person per day, namely the
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The survey indicates that 51 per cent
of the visitors spend on the products of
both major and minor tourism indus-
tries. Ofthis, 30 per cent are low-end vis-
itors, 20 per cent average visitors, and
only 1 per cent high-end visitorswho

low-end spenders orthe bottom 10 per
(ent, the averagespenders, and the
high-end spendersorthe op 10 percent
Thefindingsalsoshow that inthe
Worst-Casescenariothevistors keep

theirspending toaminimum,ateaston

the products of the majortourisminls-
s, This means toursmrevenues gen-
eratedunder thisscenarioare thelow-
est, s almostallvistors spend on these
industris

HOWever onsome occasions, some
yittors spend money on the products of

revenue: study
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Strategically, the opportunities for
improvement for Thailand's tourism sec-
tors are to develop the minor tourism
industries to have much stronger back-
ward and forward linkages with the
major tourismindustries so that they
can eammore revenue. Forexample,
cultural services should generate more

revenues from creative activities like the

Discover Thainess campaign; events and
festivals from differentiated activities;
nature-based tourism fromimproved
products and services; and railway pas-
senger transport from better quality and
tourist-destination accessibility.
Inalonger term, if the minor tourism
industries are significantly developed,
Thailand can expect its tourism sectors
asa whole to be more competitive in the
Asean and world tourism markets.

Source: Anan Wattanakuliarus,
Pornpen Vorasittha, and Udomsak
Seenprachawong (2014). A full paper
report (in Thai) is available from the
authors; contact ontanan(@yahoo.com.
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