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*  23AUTENOUNRANYDI GDP
® - GDP hit the lowest point in.the Q2/63
®* Government spending is the main source of stimulus in Q2/63
® Private consumption has similar pattern that trend to rebound in
Q3/96 (But in smaller percentace)

® Private investment and export will improve in Q4/63
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" Currently, the stimulus policies are based on government spending and
transfer money to support private consumption

® The tourism promotion had launched to increase consumption focus
on the tourism sectors

®* The investment promotion could start to launch at the end of 63 when
the pandemic risk decrease

® Similar to the foreign tourists could be considered to re-open similar

period (Q4/63)
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*  N15YYIYNIAILTIU (EIPNAUYTI+NIT LIRS ULSIUAYR)
*  N159YYUTLEANTNINNITHNER (N15ANWYI, R&D)
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*  JIASANTNITANY bnALABSNUT 2551
> G L?lufj 1.9 5ﬂuLﬁﬁiﬂﬁﬂﬁu (Transfer money + G-spending + Soft

loan + Financial Stability)
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*  msieWLATYFAalan
®  LUIMNNNNTAIEIUNNTAIDDN
®* Upgrade agricultural products (tastes, food security)
® Upgrade tourism industry to high value tourists?
® New S-curve industry
~ D]
® Labor force limitation
® Presence of natural person

® Political stability
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*  AITNITAUATUNATEZHY
® Promote consumption for the middle to . hich income groups

(Durable products — Real estate, automobiles, Digital products)

°  MsduEIUANINAINLATYFAYIUTTEZEY
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